
The Tooele County Chamber of 
Commerce and the Tooele County 
Alliance for Education, Employ-

ment and Economic Development have 
made excellent progress as they develop 
strategies for collaboration and coopera-
tion with a view toward closer affi  liation. 

Th e Chamber and the Alliance share 
many things in common. One ideal is they 
value education, training, and the ad-
vancement of employment and economic 
development. Education (K – 16) is the 
pipeline that feeds well qualifi ed students 
(prospective employees) into business 
and industry and the world of work.  It is 
these very businesses and industries that 
comprise much of the membership of the 
Chamber and they are always benefi t-
ted by a highly qualifi ed and well trained 
workforce. Consequently, it makes sense 
to have an active education and training 
component within the Chamber.

Several meetings have been held 

between Chamber and Alliance Leader-
ship to consider how the two organiza-
tions might work more closely together 
to improve areas of mutual interest. Each 
organization brings something of value 
to the other and this synergy could create 
numerous opportunities with promise.

At the present time, each organization 
has invited individuals to serve within the 
leadership of the other organization – the 
chamber on the Alliance Leadership Team 
and the Alliance on the Chamber as a 
member of the advisory board.

Th e Chamber hopes to assist the Alli-

ance when fi nancial collaboration is need-
ed. Th is might occur related to awarding 
of grants or minor accounting assistance. 
Th e Alliance can assist to bring to the 
Chamber a higher level of involvement in 
educational outreach such as volunteerism 
in schools and programs such as Pros-
perity 2020.  Th e Chamber can facilitate 
communication regarding education, 
employment and economic development 
to Chamber members and the Alliance 
can facilitate communications regarding 
business needs and topics to educational 
institutions. Th e “engagement” seems like 
a nice fi t. As the Chamber and Alliance 
move forward experimenting with the af-
fi liation, it is hoped that new opportunities 
will arise that will involve everyone.

When I fi rst got hired as a 
manager, I was introduced 
to Harvard Business Review 

(HBR). When I signed up they sent out a 
magazine along with a cassette tape with 
many diff erent articles of highly respected 
leaders in the business world. Now it’s on 
line or you can download it to your iPod, 
but regardless how you get the news feed, 
I have found it to be very benefi cial to me 
personal and professionally. Th e answer is 
no, I am not on their payroll, I like reading 
their research and found it to impressive. 
I wanted to share on one such article that 
really made me think outside of just the 
work place. If their research is true for 
large and small business, could it be true 
for counties too? Everyone may think 
going to shop or set up a business in SLC 
is the cream of the crop of places, but I 
would argue maybe the best place is right 
here in Tooele County. Read the article 
and see what you think and let me know 

your thoughts.
A ground-breaking study by the Har-

vard Business Review (HBR) found that 
hiring stars can actually have a negative 
eff ect on the business as a whole. Th e 
study, along with dozens of case studies, 
reveal that performance isn’t as fungible 
as it would seem and bringing in prolifi c 
people oft en leads to higher turnover and 
lower morale.

Instead, there is a better way to build a 
long-lasting business: develop stars, rather 
than pay big bucks for them later. And that 
begins with hiring the right people, and 
then putting an emphasis on turning them 
into superstars.

Th e Downside of Hiring Stars
Th e HBR study by Boris Groysberg, 

Ashish Nanda and Nitin Nohria found 
that hiring stars can be a risky practice, be-
cause generally performance at one place 
doesn’t equal performance somewhere 
else. Th e study tracked high-profi le stock 
analysts who switched fi rms, and found 
that their performance almost always 
dropped at their new company.

Why? Th e study concluded that because 
someone is great in a particular situation 
doesn’t mean they’ll be great in another. 
Specifi cally, the study said that a person’s 
performance is directly related to the 
people around them, as workers are not 
independent from their environment.

In other words, it was as much about fi t 
as it was about talent.

Th ese stars also showed little loyalty to 
the companies that brought them on. Of 
the top stock analysts tracked, 36 percent 
of them had left  the company they were 
recruited to in the fi rst three years, and 
another 29 percent quit two years aft er 
that, according to the study – numbers 
well above the industry average.

Additionally, there was a bigger issue 
with bringing on “stars” to organizations: 
it destroys morale. Workers generally 
became resentful that these stars were paid 
high salaries to do their jobs and then 
generally underperformed.

It also sent the message that the com-
pany was more intent on bringing in other 
people than promoting from within. Th at 
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CALENDAR OF EVENTS

Scholar Academy Fall Fiesta!
Friday, September 19
5:00 pm – 8:00 pm
928 North 100 East, Tooele
Come join Scholar Academy 
At their first Fall Fiesta fundraiser.
Open to the public!
Games, Food, Bounce Houses, 
Prizes & Fun!
Dinner $5, Raffle Tickets $1, 
Activity Booth Tickets $1
Up to $2,500 will be matched by 
Modern Woodmen of America

Tooele Applied Technology 
College ATV Round-Up Scholarship 
Fundraiser

Saturday, September 20
Stockton Park • 8:00 am
Come join the fun for an ATV/UTV 
ride to Jacob City!
Proceeds from the ATV Round-Up 
are donated to the scholarship 
fund to allow all residents of 
Tooele County an opportunity to 
better their skills and make their 
goals a reality. Ride entry starting 
at $25 per person
Group Discounts Available
Children 10 and under are FREE
Entry includes: Continental break-
fast; Steak, potato and chili lunch; 
Entry to a drawing for prizes!
To register or for more information 
call (435) 248-1800
or email atvroundup@tatc.edu

Mountain West Medical Center 
Community Health Event

Saturday, September 20
10:00 am – 2:00 pm
2055 North Main St., Tooele
FREE 5K Run/Walk 9:00 am
FREE health screenings
Teddy Bear Clinic, Bounce Houses, 
Ambulance & Hospital Tours, Hot 
Dogs, Drinks, Popcorn

Chamber Luncheon hosted by :
Mountain West Medical Center
Wednesday, Sept. 24 • 12:00 pm
Tooele County Chamber of 
Commerce
154 South Main St., Tooele
$10 for members
$15 for non-members
Please RSVP by Monday, 
September 22 • 882-0690

Business After Hours
Thursday, Sept. 25 • 5:30 - 7:00 pm
Hosted by: New Hope House
812 E. Bates Canyon Road
Free Event. Call Chamber office for 
more info: 882-0690

Annual Tooele Gem & Mineral 
“Festival of the Old West” 
Rock and Gem Show

September 26, 27, 28.
400 North 400 West, Tooele
For information go to:
www.tooelegem.com

EXECUTIVE DIRECTOR’S UPDATE

by Jared Hamner
Executive Director

by Edward A. Dalton, Ed. D.
Alliance Facilitator

SEE UPDATE PAGE 4 �

Chamber of Commerce / Education 
Alliance: An A�  liation With Promise

Develop the right people into superstars
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Chamber Staff 
Jared Hamner ............................................................ Executive Director 
Nicole Shubert……………………………………………………………………………….Office 
Danni Jeppesen………………………………………………………………………………Office 

2014 Board of Directors 
Alison McCoy - Chair  ................................................. Tooele Title Company 

Bill Upton - 1st Vice Chair............................ Tooele First Assembly of God     
Chris Sloan - 2nd  Vice Chair .......................................... Group 1 Real Estate 
Rich Western- Secretary / Treasurer  ...................Miller Motorsports Park 
Kris King -  Past Chair...............................Mountain America Credit Union 
Jake Johnson ........................................................................... JL Johnson CPA 
Carrie Cushman ......................................................Holliday Express & Suites  
Marc Taylor.............................................................. Shellimark Entertainment  
Sandy Critchlow ......................................................... Kiwanis Club of Tooele 
Tye Hoffmann ......................................... Edward Jones Investments, Tooele 
Keith Bird ......................................................... Transcript Bulletin Publishing 
Clay Campbell ................................................................ Stockton Miner’s Café 
Frankie Harris ........................................................................ Wells Fargo Bank 
Chad Fullmer ........................................................................Denny’s Restaurant 

 Advisory Seats 
Shawn Milne .................................................. Tooele County Commissioner 
Mayor Patrick Dunlavy .................................................................. Tooele City 
Mayor Brent Marshall ............................................................ Grantsville City 
Superintendent Scott Rogers .....................Tooele County School District 
Scott Snelson ........................................Tooele Applied Technology College 
Dean Donna Dillingham-Evans ................................................. USU, Tooele 
Edward Dalton..............................................................Education Foundation 
Jared Hamner ...................................................................... Executive Director 

 

Chamber Ambassadors 
Karen Christiansen (Chair) ...................  Love ‘em & Leave em’ Pet Sitting 

Ben Bird ................................................................................... Key Bank (Tooele) 
Terry Christensen .......................................... Tooele County School District 
Melven Sweat.................................................Modern Woodmen of American 
Sharron Sturges............................................... SLC Estate/Equity Real Estate 
Marc Hicks ........................................................................................ Wells Fargo 
Todd Castagno ............................................................. Willow Creek Lending 
Trevor Williams ................................... Williams Management Group, LLC 
Kendall Thomas .................................................................................... Individual 
Curt Warnick ....................................................... American Family Insurance 
Karen Bentancor .................................................................................Nationwide 
Michael Harrison ........................................................................ Peaks Firearms 
Robin Herrera .......................................... Utah Dept of Workforces Services 
Andrew Vera........................................................................................ Zions Bank 
Brandon Morrell....................................... Mountain American Credit Union 
Milenna Russell .....................................Tooele Applied Technology College 
Jewel Allen.................................................................................Treasured Stories 
Blair Hope....................................................................... HyKo/P&G PRO LINE 
Richard Gonzalez ……………………………………………………....Utah State University 
Dwight Jenkins……………………………………………..……America First Credit Union 

Willow Creek
LENDING

OFFICE

MOBILE

FAX

Todd Castagno
Principal Lending Manager

435.884.6010
435.849.1485
801.907.7036

todd@willowcreeklending.com

CHRIS & 
BERNA 
SLOAN

BERNA 435.840.5029
Homes@TooeleGroup1.com

CHRIS 435.840.5031
ChrisGroup1@msn.com

Let Me Help You Find Your 

Dream Home!
Sandy Critchlow

www.HomesInTooele.com
205 N. Main St. Tooele

Frank J. Bott
UID: 225 South Iron 
Building 637 North
Tooele, UT  84074
(828) 242-4088
fj bott@gmail.com
Car & Motorcycle Photography

Little Apples Day Care Center
Kathy Anderson
225 W Apple Street
Grantsville, UT  84029
(435) 830-0907
Littleapples2014@gmail.com
Grantsville’s 1St Licensed Day Care 
Center

Performance Automall Tooele
1141 North Main 
Tooele, Utah 84074
(877)-360-7782
Performanceautomallutah.com
Automotive sales group

New Chamber 
Members & Renewals

Costa Vida
1197 North Main Street
Tooele, Utah
(435) 843-8432

Victor’s Tires
1406 South 700 West
Salt Lake City, UT  84104
(801) 972-1009

The Church of Jesus Christ 
of Latter-Day Saints
50 E North Temple
Salt Lake City, UT  84150
(801) 240-3073

Tooele City Arts Council
90 N Main Street
Tooele, UT  84074
(435) 843-2142

Mike Fields/Fields Venture
836 Upland Drive
Tooele, Utah 84074
435-882-2109

Renewals

Tune-ups • Safety Inspections • Air Conditioning

Brakes • Oil Changes • Clutches • CV Joints

COMPLETE CAR CARE
1521 North Main• Tooele • 882-1989

Want better gas mileage?
Tunex can help!
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Live in it. 
Shop in it.

Thrive in it.

I Own 
My 

Community.
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TOOELE MEDICAL GROUP PROVIDER REFERRAL LINE: 435-775-9973

Well-being.

435.843.3647 • 576 E HIGHWAY 138, STE 400 • STANSBURY PARK

Dr. Jensen joins the Tooele 
Medical Group as a family 
practice physician in the 
Stansbury Springs Health Center, 
bringing to the community 
integrated healthcare and 
meeting both physical and 
behavioral health needs.
Dr. Jensen is a Kansas 

native who completed his 
undergraduate training at 
BYU, medical degree in South 
Florida and residency training 
in Southern California. He 
participates regularly in medical 
mission work and is thrilled to 
serve the communities in Tooele 
County.

Located at Stansbury 
Springs Health Center

DAVID JENSEN, DO
Se Habla Espanõl

Introducing new family 
practice physician
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creates the perception of a dead-end job, 
where the only way to move up is to go 
somewhere else.

Examples
Th ere are dozens of high-profi le ex-

amples that prove this theory in sports and 
music. In sports, particularly in sports like 
football where teammates have to work in 
tandem, signing high-priced free agents – 
aka recruiting “stars” – has proven an inef-
fective way to build championship teams.

A perfect example is the Washington 
Redskins, which for years have paid top-
dollar for the best players, only to have 
them underperform. Instead, teams like 
the Seattle Seahawks and the Green Bay 
Packers have put a premium on develop-
ing their young players, and they have 
been among the most successful teams in 
the league.

Th e music industry provides another 
example. Bands that were constructed of 
existing stars, like Audioslave or when 
Queen and bad Company merged, were 
generally met with negative reviews, as 
opposed to bands that formed organically, 
like, say, Th e Beatles.

A Better Way
Instead, the 2004 HBR study suggested 

a better way to build companies: hiring 
people with potential and developing 
them, rather than overpaying for estab-
lished stars. Th e study cited companies like 
Goldman Sachs that put a premium on 
hiring talents out of college and taking the 

time to train them, which proved fruitful.
Th is strategy also created loyal, happier 

workers. Th e study found that companies 
that focused on developing their own 
people had signifi cantly higher morale and 
signifi cantly less turnover.

Th is same philosophy was shared by Bill 
Gates when he was building Microsoft . 
Gates loved hiring brilliant, untrained 
minds and then developing them. All that 
strategy did was result in approximately 
10,000 millionaires and Gates himself 
becoming the richest man in the world.

Th e Takeaway
It is human nature to look for shortcuts, 

for easier ways to do things. And hiring 
stars is sort of like that – pay top dollar for 
the best people and hope everything will 
be solved.

But, like most shortcuts, it usually 
doesn’t work as planned. Workers become 
resentful, stars generally underperform 
and turnover skyrockets.

Instead, the key is to invest in smart 
hiring strategies that fi nd the next star 
that you can develop along the way. Th en, 
smart companies take the time to develop 
them, so they build their own stars, rather 
than hire someone else’s.

Update
Continued from page 1

Live in it. Shop in it.
Thrive in it.

I own my 
community.

rethink EDUCATION

???
tatc.edu

435-248-1800

      “The labor market is desperate 
              for highly-trained, 
                      skilled technicians.”
                                                                                                                                                                            --Kevin Fleming, Ph.D, “Success in the New Economy”

???
435-248-1800435-248-1800

EMBROIDERY, SCREEN AND DIGITAL GARMENT PRINTING

LLC

DIGITAL PRINTING SAMPLES

NewNewdigital garment printingdigital garment printing
- print your design in full photorealistic color, with blends and 
  other great digital effects.
- flat-rate pricing, no minimum orders, no screen fees, no need to be
  concerned about the number of colors in your design any longer.
- print on light and dark garments, up to 14x16 inches.
- ink is permanent and not to be mistaken for cheap ink-jet, heat
  transfers, or iron-ons.  
- environmentally friendly inks.
- feels as soft as the garment Call Us

Call Us882-0492882-0492

TOOELE
BABE RUTH BASEBALL

PEACE

LOVE

SMILE

SINCE 1999

TO
OE

LE

buf
fal

oes

Performance Auto Mall Tooele held 
a grand opening and ribbon cutting 
on September 10, 2014.

Th e location at 1041 North Main Street 
houses Performance Automotive Ford, 
Performance Automotive Dodge Chrysler 
Jeep Ram and Performance Automotive 
Chevrolet Buick.

Th eir motto is, “Put a smile on your 
face, every customer, every day!”

Th ere has been extensive remodeling 
and improvements made to the dealer-
ships to improve the car buying experience 
and make it more friendly for customers. 

Th e waiting area for the service depart-
ment has been opened up and expanded 
to be a comfortable lounge area. Custom-
ers are invited to enjoy complimentary 
soft  drinks, hot drinks and water while 
they wait. Trent Bell, who was managing 
partner for the former Quality Automotive 
Group, has stayed on with Performance 
Automotive Utah as the manager for 
the company’s Tooele operations. Visit 
Performance Auto Mall Tooele in person 
at 1041 North Main, on the web at www.
performancecjdutah.com, or call them at 
(888) 478-4179.

Performance Auto Mall
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435.843.0180
www.northpointesurgical.com

It’s your Health, your Money, . . . and, your Choice!

Congratulations 
Northpointe Surgical Center, for being awarded the highest 
level of certification by the Accreditation Association for 
Ambulatory Health Care (AAAHC).   

County Commissioner Shawn Milne called out Jared Hamner to take the Ice 
Bucket Challenge. Jared accepted the challenge and was soaked in front of 
Chamber Luncheon attendees on August 27, 2014. (Chamber of Commerce 
Ambassador Brandon Morrell from Mountain America Credit Union pours the 
water)

Tooele Medical Group and Moun-
tain West Medical Center welcome 
both Dr. Jeff Carlson and Dr. Jake 

Daynes to the community. Both share a 
clinic at 1959 N Aaron Drive, Suite L and 
appointments can be scheduled at either 
435.843.3859 or 435.775.9973.

Jeff Carlson, DPM, of Tooele Medical 
Group Foot & Ankle began his podiatry 
practice in early June. He was born in 
Provo, UT but raised in Alaska. Prior to 
coming to Tooele, he completed his medi-
cal degree in Des Moines, IA and then 
finished his residency at the University of 
Utah, where he was provided advanced 
training in all ailments and treatments, 
including surgery, of the foot and ankle. 
Any problems from the knee and below, 
Dr. Carlson can address. Dr. Carlson, 

along with his wife and three children, 
have made Tooele their home.

Jake Daynes, DO, of Tooele Medical 
Group Orthopedic Surgery & Sports Med-
icine was born in California and raised in 
Utah, obtaining his undergraduate degree 
at BYU. His medical degree was achieved 
in Nevada and followed by completion of 
both a residency and fellowship program 
in Indiana. The areas Dr. Daynes intends 
to specialize in include: sports medicine 
and cartilage restoration, arthroscopic sur-
gery, fracture care and trauma, shoulder 
replacement, direct anterior hip replace-
ment, knee replacement, and general or-
thopedics. Dr. Daynes, along with his wife 
and four children, have made Stansbury 
Park their home.

Dr. Jeff Carlson and Dr. Jake Daynes
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In many areas of your life, you’re prob-
ably aware that it’s useful to keep emo-
tions out of your decision-making — 

and that’s certainly the case with investing. 
However, it can be difficult to keep your 
feelings from influencing your investment 
decisions. But you may find it easier to 
invest with your head, rather than your 
heart, if you know a little something about 
two different cycles: the market cycle and 
your emotional cycle.  

Let’s start with the market cycle. If 
you’ve been investing for a while, you’re 
aware (probably highly aware) that the 
financial markets are rarely static — they 
are always moving up and down, at least in 
the short term. (Over the very long term, a 
period of many decades, the markets have 
trended up.) But these short-term move-
ments, while perhaps appearing as “zigs” 
and “zags” on a daily basis, actually form a 

pattern, or a cycle, that can last for months 
or years. These cycles are known as bull 
(up) or bear (down) markets. Going back 
to the Great Depression, the average bear 
market has lasted 21 months, while the 
average bull market has extended for 57 
months, according to research from Stan-
dard and Poor’s Index Services. 

These market cycles greatly influence 
investors’ attitudes and behavior. In fact, 
they lead to the formation of investors’ 
emotional cycles. During bull markets, 
investors tend to feel optimism, excite-
ment and even euphoria. But once a bull 
market ends and a bear market begins, 
investors start getting nervous. And the 
longer and deeper the bear market, the 
greater the depth of emotion felt by inves-

tors. These emotions can 
begin as anxiety and then 
progress to denial, fear, 
desperation and panic. 

Furthermore, market 
cycles and emotional 
cycles don’t really align. 
For example, investors 
may well experience 

euphoria when the market has reached 
its high point and a bear market has just 
begun. For a while, then, these inves-
tors, fueled by their euphoric feelings 
over the big gains they’ve achieved, may 
continue pouring money into the market, 
even as it’s declining. This type of behav-
ior, though, is probably better suited for 
when the market is already at a low, when 
investors’ dollars will buy more shares. 
Conversely, investors may reach the peak 
of their fearfulness at the end of a bear 
market, just when things are about to 
turn around. At this point, their fear may 
hold them back from investing — even 

though, with prices low, it can be a good 
time to invest. Clearly, basing investment 
decisions on emotions can lead to poor 
choices. 

So don’t get caught up in this pattern. 
Instead, strive to follow a disciplined ap-
proach to investing. Build an investment 
portfolio that reflects your objectives, risk 
tolerance and time horizon, and seek to 
hold appropriate investments for the long 
term. Of course, you may well need to 
make adjustments along the way, but do it 
for the right reasons — such as a change 
in your goals or in the investments them-
selves — rather than as a reaction to the 
current market cycle. 

Our emotions are powerful, and their 
power can increase when applied to such 
a meaningful aspect of our life as our 
finances. But if you can detach yourself, 
as much as possible, from the emotional 
cycle of investing, you can avoid consider-
able angst — while helping clear the path 
to pursue your goals. 

Free Yourself from Cycle of Emotional Investing
by Tye Hoffmann

Edward Jones

Tye Hoffmann

Little Apples Day Care Center is a 
newly established licensed center 
in Grantsville.  Doors opened on 

August 18, 2014, followed by the Chamber 
of Commerce ribbon cutting held August 
22.   Enrollment for all ages is now open.

The state has licensed them for 45 
children, ranging from 6 weeks to 12 years 
of age.  Their mission is to provide a safe, 
developmentally appropriate environment 
for infants, toddlers, preschool and school 
age children.  Focusing on providing a 
stimulating early care and education expe-
rience which promotes each child’s social /
emotional, physical and cognitive develop-
ment.  Their goal is to support children’s 
desire to be life-long learns.    Providing 
a loving, learning and social curriculum, 
each day. 

They provide breakfast, lunch and 
snacks and will be provide transportation 
to and from school and other events when 
required.

The Little Apples staff are well trained 
with a vast knowledge in child care, CPR 
and first aid.  They are very affordable, ac-

cessible, and a high quality facility.  
This adventure is just one more  busi-

ness that the Anderson family has brought 
to the local community.  They owned and 
operated a very successful convenience 
store and A&W Restaurant for 11 years.  
They have a wide range of experience 
within the business field. “We continue 
looking for ways to contribute and sup-
port our  local community,” said Kathy 
Anderson, Owner, Little Apples Day Care 
Center.  A long with owning and operat-
ing the new day care center, Kathy is still 
employed at Tooele Army Depot as the 
Public Affairs Officer for the past 33 years.  
There are two excellent qualified Directors 
to run the day-to-day operations at day 
care center; Stevie Anderson and Miranda 
Reeves.  The two together will run a thriv-
ing, happy and FUN center for all chil-
dren, stated Anderson  

“We hope parents and children will join 
us here. We are dedicated to ensuring that 
every little one receives the absolute best 
in child care.”

Little Apples Day Care Center
Photography by Frank J. Bott
For some unknown reason I have 

always loved Motorcycles and rid-
ing Motorcycles as fast as possible.  

During the year 2010 I decided to give 
the photograph side of this love a try and 
rented a grain silo to shoot bikes in a 
studio setting.   My images looked terrible 
and the grain silo was freezing cold.  

Working with my Friend Eli Whipple 
we moved to another building which was 
just recently torn down and built a state of 
the art Motorcycle studio where we have 
photographed 350 plus bikes of which 292 
shot at no cost to owner.   

During the first months of our effort 
we decided to create a business Facebook 
Page.  We posted images of our bikes and 
soon found ourselves exploding on the 
internet.  Last year we had over 26 million 
views between Facebook, Instagram and 
Google Plus.  

During August with the help of Eli 
Whipple my business partner, Parker Reid 
my former brilliant assistant we moved the 
studio to the Utah Industrial Depot and 
with the the help of Peterson Industrial 
Depot built a state of the art production 
studio for both cars and Motorcycles. 

Most of our revenue is from commercial 
customers of which includes Ohlins USA 
and Industry Nine to name a few.  We have 
already photographed 2 cars in the studio 
and 3 bikes.  We also photograph artwork 
including paintings and pottery / glass.   

If you have a car or a motorcycle or a 
bicycle heck get down to the studio and 
lets work something out.  You would be 
shocked at how low the price is given the 
low cost of shooting digital and how much 
fun is involved. 

Along with Motorcycles, Cars, Bicycles, 
Artwork and other things we do a family 
night twice a month.  We have the ability 
to photograph super large groups all the 
way down to one person.  We look for-
ward to your business and or dropping by 
to say hello. Thanks for your support. 

You can contact us at the following:

Photography by Frank J. Bott
A Visual Production Company
Utah Industrial Depot
225 S. Iron Street Building 637 North
Tooele Utah 84704
828-242-4088
www.frankjbott.com
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